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Progrorﬁ Details
Master of Business Administration
Program in Creative Service-Business Management
(International Program)

{(New Curriculum in 2020)

Academic Institution Chiang Mai Rajabhat University

Faculty Faculty of Management Sciences

Section 1 General Information
1. Code and Name of Curriculum

Code of Curriculum :

Name of Curriculum
English : Master of Business Administration Program in Creative Service—
Business Management (International Program)
2. Degree Name and Field
Full Title: Master of Business Administration (Creative Service—Business

Management)

Abbreviation :  M.B.A. (Creative Service-Business Management)

3. Madjor 4w o 2 a s v
duinemyudpnsnrnmeneniinu Sranemand 3auasuinnsen
None FumsnuBinonufiuwounds  siuda Tuszuy cHEco
Hadui........ B MR 2O e
4. Curriculum Credit FIWTH. e ’17’

Not less than 36 credits



5. Curriculum Format
5.1 Format
2-year master degree program
Plan A Type A2 and Plan B
5.2 Curriculum Type
Academic Master degree program
5.3 Language
English
5.4 Admission
Both international and Thai students.
5.5 Collaborations with Other Institutions
None
5.6 Degree Conferred to Graduates

Only one degree is conferred.

6. Status and Approval of the Curriculum
Master of Business Administration Program in Creative Service- Business
Management {International Program) (new curriculum in 2020).
The Academic Council approved the program in the meeting of 3/ 2020
on. 21 February 2020

This program shall be commenced in the second semester of 2020.

7. Readiness in Curriculum Distribution, Quality, and Standard
The curriculum has been set to distribute its quality and standards under the Thai

Qualifications Framework 2009 for Higher Education in 2023.



8. Possible Careers after Graduation

8.1
8.2
8.3
8.4
8.5
8.6

Business entrepreneurs

Service Officers / Staff

Freelance in service businesses

Executives in service business arganizations

Executives in govemment organizations related to services

Business Service Developers




9. Name-Sumame, Degree, University, and Graduated Year of Lecturers Responsible

for the Curriculum

Graduated
No. | Name — Surname Degree University
Year
1 | Dr.Darucha D.Sc. (Internaticnal Servive | North Eastern 2015
Rattanadumrongaksorn| Business Management) University
M.B.A. (Business Payap University 2002
Administration)
B.Eng. (Mechanical Mahanakorn 1996
Engineering) University of
Technology
2 | Dr.Ardchawin Jaikaew | Ph.D. (Management) Lampang Rajabhat 2015
University
M.B.A. (Business Payap Universtity 1997
Administration)
B.P.A. (Human Resource Sukh;)thui 2020
Management) Thammathirat Open
University
B.Ed. (Guidance) Sukhothai 2012
Thammathirat Open
University
B.B.A. (Marketing) Sukhothai 2009
Thammathirat Open
University
B.B.A. (General - Ramkhamhaeng 2008
Management) University
B.B.A. (Insurance) Sukhothai 2601
Thamrmathirat Open
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TSRS I st ~Graduated| .. .
No. | Name — Surname Pegree tniversity:
Year
B.B.A. (Finance and Banking) | Sukhothai 1999
Thammathirat Open
University
B.A. (General Management) | Rajabhat Institute 1989
Chiangmai
3 | Dr.Bung-On Ph.D. (Hospitality, Tourism Victoria University of 2002
Chartrungruang and Marketing) Technology, Australia.
MSBA. (Honors) (General Strayer University, 1990
Management) . U.S.A.
BA. (English) Chulalongkorn 1985
University

10. Teaching Location

Chiang Mai Rajabhat University or other overseas institutions with academic collaboration

11. External Situation or Essential Development to be cons-idered for Curriculum Planning
11.1 Economic Development Situation:

Currently, the growth of the service industry, not only in Thailand but also in the world,
has remarkably leaped as a major industry to drive and develop the economy, as well as the
society of the country. The industry has been dynamically changed in accordance with consumer
behaviors and the global situation that more closely connect to each other. Then the world of
businesses has approached to the service~based economy that is recognized as the economic
system to recover both the national and the global economies. However, the shift to the service-
bo:sed economy results in the changes of the competitive patterns into the establishment of good
service productivity, impressive experiences of consumers, and the service standards in the
international level. This type of the economy brings opportunities and threats in doing businesses;
therefore, service businesses are required t6 adapt themselves along with the flow of such shifts
and plans for service development to align with market demands in order to maintain and
improve service capabilities, as well as the odaptation to the service-based expansion, instead

of focusing solely on production and sales.



Regarding the transformation to the service-based businesses, it must be transformed

under the systematically academic approaches, based on the body of knowledge and creativity,
in order to initiate new services with values and benefits to customers, as well as the relevant
parties including other beneficial values, as consequences of service collaboration and conditions.
One of the key factors for the success of service development is to effectively bring technologies
for applying with service tasks. As service activities have their work natures under the
Information and Communication Technology (ICT) ecolegy and a foundation structure, a good
service system is required qudlified resources, such as personnel, service providers, work
systems, and related service data that enable to offer good service quality; then, fulfill the
highest satisfaction of service recipients. '

Nevertheless, Thailand is still encountering with the challenges of economic
development under the limitation of fully driving through innovation, low manufacturing
productivity of the service sector, unaligned workforce competencies with demands, and rapid
changes of the circumstances, such as the dominant progression of science and technologies.
According to Thailand’s 20-year national strategy (2018-2037), the creating competitive
capacity is based on the concept of the past,the present and the future, as well as creating new
values in the future. One of the 5 national strategies has been building competitive capabilities
in the service industry for the future in order to drive Thailand to be a developed country through
innovation and technologies for the future, focusing on the increase in entrepreneur’s potentials,
and the adjustment of the business patterns to truly respond market demands. In addition, for
the 12 National Economic and Social Development Plan (2018-2021), its major principles for
the development under the Sufficiency Philosophy, sustainable development and pecple centric,
are to carry on the development of the 11 plan continually that results in the higher level of
development in Thailand, such as larger size of Thai economy, solid production and services
bases in several main sectors, promotion of entrepreneurs to be ‘Technopreneurs’. It also
includes building the entrepreneurial society to gain the commercial skills under changing
technologies; then, expanding to production and service-based businesses with high technology
and more innovations in the future. Moreover, Thailand 4.0 Policy also aims its strategies to be
the knowledge- based economy. With 55% of Thailond’s Gross Domestic Product from the
service sector, the demand of qualified workforce in service businesses; thus, tends to grow

significantly.




Hénce, the universities under the Ministry of Higher Education, Science, Research,
and Innovation have their duties to complete the national demand as a lccomotive to enhance
workforce development of the country in researching, developing, and promoting innovation
creation to fulfill the demand of the industry and Thailond 4.0. It is highly vital to urge for
initiating the body of knowledge, wide understanding, and supporting the researches in the
business processes in order to strengthen the potentials, as well as the competitive advantages.
The typical advantages, emphasizing on production effectiveness, manufacturing costs, or
product quality control, have been changed to service innovation on the basis of the knowledge-
based economy and creativity of new ideas to combine the existing resources for initiating value-
added innovation. This shall lead to service differentiation and complete broad diversity of
demands, then fulfill the highest satisfaction of service recipients with wide range of consumption
behaviors accordingly. '

The Master Degree program of Business Administration Program in Creative Service—
Business Management ( International Program) ; therefore, has been developed to prepare the
graduates to be high capable and dble to create competitive advantages for businesses that do
not currently compete in the same formats that focus on production efficiency, production costs
or product quality control, but will compete in terms of service innovation on the knowledge-
based economy. Using new creative ideas applying from the existing ones in creating for value
addition from innovation and taking into the differences in services can lead to responding to

various needs and maximum satisfaction for users with a variety of consumer behaviors.

11.2 Cultural and Social Development Situation:

Under the concepts of capitalism and the participation in changing contexts of the free-
trade world, as well as the real presence of the aged society, Thailand has to accept and engage
with the external circumstances, inevitably in various dimensions, such as the economy, the
society, culture, technology and information. Based on these current situations, Thailand’s higher
education institutions also have to step into the flows of such changes due to the open-up of
the society and the information technology that affect to the rapid and broad access of data, as
well as information including the independent streams of thoughts, creativity, and data.
Consequently, Thailand has been turning into an intellectual society, along with a non-boundary

of labor movement that results in a wider range of cultural diversity in the society.



Therefore, the future changes of social and cultural contexts shall significantly impact to
the life styles in the Thai society. Higher educational institutions have to prepare themselves for
the transformation by establishing the education system with quality under the international
standards.  This will be better in supporting their personnels to gain well- rounded knowledge
toward various shifts and changes in the world.

The graduates from the Master of Business Administration Program in treative Service~
Business Management Program (Internaticnal Program} will have wide visions, understand the
context of changing free trade in the whole world and the complete aging society, be able to
bring technologies, innovation, ways of life, cultures, as well as information applying in their
service jobs that are consistent with both personal needs ona lifestyles under the aforementioned

changes seamlessly.

12. Impacts from Number 11 on Curriculum Development and Involvement with the Institute
Missions )

12.1 Curriculum Development
Due to the Leaping growth of the service industry, the approaches to the service-based
economy, the economic challenges under the structure limitations of fully driving through innovation,
low manufacturing preductivity of the service sector, undligned workforce competencies with the
business changes, Thailand’s 20 - year National Strategies have been focusing on competitive
capacity in the industry and services for the future, the 12™ National Economic and So'cial
Development P]or; emphasis on people-centric development, Thailand 4.0 Policy in the knowledge-
based economy, the national driving policies from the Ministry of Higher Education, Science,
_Research. and Innovation to complete Thailand”s demands via the university commitment, which is
a key function to enhance workforce development of the country, to initiate research, to develop and
to promote innovation creation. These all are the major diving forces for the progrofn development.
Thus, Moaster of Business Administration Program in Creative Service- Business
Management (international pregram) has been developed under the extensive modern management
concepts in order to widen the students’ visions in all the service business aspects by emphasizing
on analysis and preblem-solving skills on the bosis (-)f data, logic, and inconsistency on the challenging
competition of the commercial world. Moreover, the students will study about the innovative service

business systems that have been integrated with the new essentiol body of knowledge for




developing creativity in services, learn about the management concepts in the new business world
that has technologies, as well as innovation as the crucial functions for competition, and also
strengthen their experiences by applying the theoretical paradigms dlong with real practices through
site visits, researches, activity participation in the Asian Region under the exchange student
programs. For this program, the students can pursue their studies in the overseas universities that
have the collaboration with Chiang Mai Rajabhat University, such as National Chin-Yi University of
Technology in Taiwan, a reputable university in innovation and technology. The students will have
at least 1 acodemic semester to study dbroad with the opportunity to practice their foreign language
- skills, both English and Chinese for communication. Also the students will have the real practices in
order to develop their intemational managerial foundations with the intellectual skills and the
knowledge in modern business administraticn under morality and ethics.

Therefore, the Master of Business Administration Program in Creative Service-
Business Management ( International Program) was developed under the new management
concepts that focus on the students to be able to analyze and solve problems that arise in the
business competition with data and information technology, based on rationality while dlso
encouragé students to have an open view on the service sector with new perspectives, as well
as enhance the concepts related to the creative service businesses which focus on the integrated
new knowledge in developing creativity in services.

Also, the students who will be graduated from the Master of Business Administration
Program in Creative Service- Business Management ( International Program) will have
management talents in the modern business world by using technology and innovation os
important tools in the business competition. They also have gained their experiences through
the real- world experiments from field trips in various service businesses while practicing their
researches.

Master of Business Administration Program in  Creative Service— Business
Management (International Program) will encourage all the students to gain the opportunities to
participate in the activities held in the various countries within the Asian Region through the
student exchange activities. The students will travel to study at an oversea university that has
outstanding strengths in innovation and technology and in collaboration with Chiang Mai Rajabhat
University for a period of at least 1 semester. This will help them to develop the concepts and

the perspectives in applying technology and innovation to service businesses at an international



level. This will develop students to have a foundation for knowledge management in the modern
business administration and to complete with wisdom under the principles of morality and ethics

which have been accepted internationally.

12.2 Involvement with the University Missions

The university is responsible for producing the graduates with the characteristics that
meet the needs of the society. In order to get the operational capabilities, standards of
knowledge and competencies according to the labor market needs accepted by the various
organizations both domestically and internationally, the university has been responsible for
mobilizing academic and research resources from the various sources, such os educational
institutions, both at home and abroad, as well as various organizations, including promoeting,
integrating between researches, teaching, and ac-ademic exchange, both at the faculty and the
students themselves from the various educational institutions in order to constantly improve the
educational standards to be internationally recognized, as well as to strengthen cooperation
between Chiang Mai Rajabhat University and the various other educational institutes.

The Faculty of Management Sciences, Chiang Mai Rajabhat University has signed
the technical collboration agreement with the National Chin-Yi University of Technology, Taiwan
in order to carry out the various activities to strenthen, the collaboration between the two
universities ahd the success of teaching and learning together. The students participating in the
exchange programs will develop their potentials of language skills and diverse management
skills.  The Faculty of Management Sciences has had the vision that in the future, éxpanding
the collaboration for the student development of its master degree programs since it will be very
helpful for promoting students to have more knowledge in business administration. In line with
the trends and needs of Thailand in the 4.0 erq, teaching and learning will focus on the science
of business administration to have academic strength to answer the needs of the country in the
capacity of human capital in the service sector, that is an important engine for driving integrated

problem management.



13. Relations with Curriculums of Faculties / Departments in Other Institutions
1.1  Course Group / Course in the Curriculum to be Taught by Other Faculties /
Departments / Curriculums
For the students who do not pass the examination, they are required to register one
course, BA 5100 Business Administration Principles for Executives and SBM 5501 Basic Daily
Life Communication in Chinese which will not count for the'credits.
1.2 Course Group/ Course in the Curriculum to Be Taught for Other Departments /
Curriculums
None
1.3 Management
The lecturers responsible for the curriculum are requied to coordinate with other
lecturers from other relevant programs with regard to the course contents, the teaching
schedules, and the assessment in accordance with the learning outcome standards of the

qualification framework for higher education.




Section 2 Specific Curriculum Information

1. Philosophy, Importance, and Objectives of the Curriculum
1.1 Philosophy
Quality service management with the service spirit and skills, as well as the ability to
apply knowledge integrated with innovation and technologies to develop quality service
businesses under marality and professional ethics and to develop work towards excellence with

stability and long-lasting successes to the organizations.

. 1.2 Importance

Master of Business Administration Program in Creative Service- Business Management
(International Program) is a program that encourages student to gain knowledge from classrooms
and off com};us at the relevant enterprises in service businesses for applying their knowledge
with work proctices or own businesses. The program includes the key principles of business
administration consisting of service management, human resource management, operation
management, finance and investment management and marketing management that visualize
the students to obtain wider perspectives, and enable them to analyze and link the relations of
these key principles. The program has also created the collaboration networks among the
educational institutions, the government and the private sectors, the society, as well as the

communities in teaching, academic services and researches.

1.3 Objectives

To produce the graduates with the knowledge, the ability, and the quality in accordance
with the desirable characteristics as follows: ‘

1.3.1 Be a professionol manager with wide-vision Leadership with the knowledge, the
capability, and the skills of modemn service business management.

1.3. 2 Be creative and cble to understand preblem analysis and synthesis according to the
changing service business situations.

1.3.3 Apply innovation and technologies in the management of creative service businesses.

1.3.4 Have professional morality and ethics.



1.3.5 Own the knowledge and the ability in the integration of knowledge Learning process
in tandem with enhancing service business experiences and building networks. '
1.3.6 Have the knowledge and the capability in research to acquire the knowledge- in

business administration, modem services and knowledge exchange.

2. Development Plan

Development Plan

Strategy

Evidence / Indicator

. Improve the curriculum
with the standards not less
than the requirements of
the Office of the Higher

Education Commission.

Appoint ¢ Committee to
fo!llow up and assess the
curriculum regularly based on

the PDCA process.

. Revised the curriculum

documents.

. Curriculum Qutcome

Assessment Report.

. Improve the curriculum to
meet the demands of the
labor markets or business
enterprises under the
changing world of free
trade competition in the

capitalism economy.

Follow up the changes of the
labor market or graduates’

employers’ demands.

. Reports of satisfaction

evaluation toword
graduates by the
enterprises at averagely

3.50 level above.

. Satisfaction in work

skills, knowledge, and
ability toward graduates
at averagely 3.50 level

above.




Development Plan

Strategy

Evidence / Indicator

3. Develop the potentials of
the program lecturers and
the proegram committees for
efficient teaching and

academic services.

Support the program lecturers
and the program committees fer
training, seminars, and site visits.
Suppert the lecturers to provide
academic services to the
‘extemal organizations
Supporting the lecturers to do
the researches relating to the
the guidelines or the models
in service business

management

Qutcome report of site
visits, training and
semindrs.

Number of the external
sectors requesting for

academic services.

. Number of researches

relating to the guidelines
or the models in service

business management

4. Develop the supporting
activities for innovative

learning

. Conduct site visits to business

enterprises.

. Number of off-campus

projects.

5. Providing resources for
efficlent ledrning and

teaching.

. Equip the library with good

learning and teaching
resources, such as updated
books, textbeoks, and
business journals both

nationally and internationally.

. Providing updated electrenic

media and databases for
searching information in

learning and teaching.

. Quantity of updated

books, textbooks, and
business journals both
nationally and

internationally.

. Number of searching

databases, such as
Emerald, Mintel, EBSCO,

and etc.
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Section 3 Educational Management System, Operation, and Curriculum Structure

1. Educational System

1.1 System
The education management is bilateral: Thai and English. The semester system in the
regular program is divided into two semesters. The following courses are arranged in a minimum
of 15 weeks following the discretion of the Curriculum Committee of Chiang Mai Rajabhat
University on graduate education management 2018 and the announcement of the Ministry of
Education on graduate curriculum standards 2015.
1.2 Summer Educational System
If necessary, teaching classes during the summer semesters for © weeks can be
conducted that depends on the discretion of the Curriculum Commitiee.
1.3 Credit Equivalence in Semester System

None

2. Curriculum Operation
2.1 Teaching Dates and Time:
Semester 1: August - December
Semester 2: January - May
Summer semester: June - August
Or in accordance with the anncuncement of Chiang Mai Rajabhat University.
2.2 Student Qualifications: .
2.2.1 Have at least a bachelor degree, or equivalent, in all study fields that are
accredited by the Office of the Civil Service Commission.
2.2.2 Have qudlifications in accordance with the Graduate Study Regulations of Chiang
Mai Rajabhat University in 2018.
2.2.3 Pass the English Proficiency Test for the Master Degree Students in accordance
with the announcement of Chiang Mai Rajabhat University.
2.2.4 Have Other qualifications in accordance with the announcement of Chiang Mai

Rajabhat University.




Student Selection:

Use the selection system as the announcement of Chiang Mai Rajabhat University.

2.3 Problem(s) of Newly Enrolled Students
None

2.4 Problem-Solving Strategies / Limitations of Newly Enrolled Students in No. 2.3
None

2.5 Prospective Admission Plan for Students and Graduates in 5 Years

2.5.1 Plan A Type A2

Number of Students in Each Academic Year
Students
2020 2021 2022 2023 2024
Year 1 10 10 10 10 10
Year 2 10 10 10 10
Total 10 20 20 20 20
Number of Expected
10 10 10 10
Graduates)
2.5.2 Plan B
Number of Students in Each Academic Year
Students
2020 2021 2022 2023 2024
Year 1 10 10 10 10 10
Year 2 10 10 10 10
Total 10 20 20 20 20
Number of Expected -
10 10 10 10
Graduates)




2.6 Planned Budgets

2.6.1

Plan A Type A2 and Plan B

2.6.1.1 Income Budget (Unit : Bahts)

Income Detalls

'Academic Year

2020 2021 2022 2023 2024
Education Support
Tuition Fee 900,000 | 1,800,000 | 1,800,000 | 1,800,000 | 1,800,000
Government Subsidy
Total Income 900,000 | 1,800,000 | 1,800,000 | 1,800,000 | 1,800,000
2.6.1.2 Expenses (Unit : Bahts)
Fiscal Year
Expenditure Details
2020 2021 2022 2023 2024

A.Operation Budget
1. Staff Expenses 2,766960 | 2,932,978 | 3,108,956 | 3,295,494 | 3,493,225
2. Operation Expenses 16,000 32,000 48,000 64,000 64,000
3. Scholarship
4. University Costs 20,000 40,000 60,000 80,000 80,000

Total A 2,802,960 | 3,004,978 | 3,216,956 | 3,439,494 | 3,637,223
B.Investment Budget
Materials 100,000 100,000 100,000 100,000 100,000

Total B 100,000 |© 100,000 100,000 100,000 100,000
Total A+ B 2,902,960 | 3,104,978 | 3,316,956 | 3,639,494 | 3,737,223
Number of Students 20 40 40 40 40
Expenses per Student 145,148 77,624 5h,283 44,244 48,715

Remarks: Expenses per head for the whole program at 322,299 Baht

Expenses per head per year (maximum) at 145,148 Baht




2.7 Educational System
Classroom settings or long distance learning in accordance with the Graduate Study
Regulations of Chiang Mai Rajabhat University in 2018.
2.8 Credit Transfer, Course, and Cross University Enrollment
They shall be in accordance with the announcement of Ministry of Education and

Graduate Study Regulations of Chiang Mai Rajabhat University in 2018.




3. Curriculum and Lecturers
3.1 Curriculum
1.1.1 Number of Credits
For the whole program, no less than 36 credits
1.1.2 Curriculum Structure
The curriculum structure is divided into course groups in accordance with the
curriculum standards of the Ministry of Education as follows: ‘

Plan A Type A2

Courses, not less than 24 credits

~ Required courses 15 credits

- Elective courses, not less than 9 credits

Thesis 12 credits

Plan B

Courses, not less than 30 credits

~ Required courses 15 credits

- Elective courses, not less than 15 credits

Independent Study 6 credits
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1.1.3 Course Code Description

Course Code )
The courses in this program are under Major Required Courses and Major
Elective Courses beginning with the course code: SBM, followed by a blank space, then started
with 4-arabic digits of every subject name. The meaning is defined as follows:
The first digit is signified as Elective Courses by the number 5.
The second digit is signified as the subject groups by:
The number 1 is in the subject group of service businesses
The number 2 is in the subject group of management
The number 3 is in the subject group of marketing
The number 4 is in the subject group of human resources
The number 5 is in the subject group of languages
TRE NUMBET B ..rveirrecrerissssssseesssnscnseremsemssen s sesssssmsanseessnssersneese
THE NUMBET 7 «rrercereeermmeemsnenmsecessecnssseserassesssssesssessenssssasesessase e
The number & is in the subject group of field experience
The number @ is in the subject group of research/seminars or
special topics in businesses.

The third and fourth digits are signified as the order of the courses.



1.1.4 Courses

1) Plan A Type AZ2:

Major Required courses 15 credits
SBM 5101 | Creative Service Business Management 3(3-0-6)
SBM 5201 | Financial and Investment Management in the Digital Era 3(3~0-6)
SBM 5301 | Creative Marketing Through Technology and Innovation 3(3-0-6)
SBM 5901 | Research in Service Businesses 3(3-0-6)

.| SBM 5902 | Seminar in Creative Service Businesses 3(3-0-6)

Major Elective Courses, not less than 9 credits
SBM 5102 | Service Quality Assurance 3(3-0-6)
SBM 5103 | Entrepreneurship in the Creative Service Businesses 3(3-0-6)
SBM 5104 | Modern Service Businesses Technology 3(3-0-6}
SBM 5105 | Logistic and Supply Chain Management in Service Businesses 3(3-0-6)
SBM 5106 | Accommodation Business Management 3(2-2-5)
SBM 5107 | Beauty, Spa and Health Business Management 3(2-2-5)
SBM 5108 | Service Business Management for the Elderly 3(3-0-6)
SBM 5109 | Tour Business Management 3(3-0-6)
SBM 5202 | Cross-Cultural Management 3(3-0-6)
SBM 5401 | Psychology in Service Businesses 3(3-0-8)
SBM 5402 | Human Resource Management in Creative Service Businesses 3(3-0-6}

Thesis and Independent Study 12 credits
SBM 5903 | Thesis 12(540)

Supplementary courses with no credits
BA 5100 Business Administration Principles for Executives 3(3-0-6)
SBM 5501 | Basic Daily Life Communication in Chinese 3(3-0-6)




2}Plan B

Major Required courses 15 credits
SBM 5101 | Credtive Service Business Management 3(3-0-6)
SBM 5201 | Financial and Investment Management in the Digital Era 3(3-0-6)
SBM 5301 | Creative Marketing Through Technology and Innovation 3{(3-0-6)
SBM 5901 | Research in Service Businesses 3(3-0-6)
SBM 5902 | Seminar in Creative Service Businesses 3(3-0-6)

Major Elective Courses, not less than 15 credits
SBM 5102 | Service Quality Assurance 3(3-0-6)
SBM 5103 | Entrepreneurship in the Creative Service Businesses 3(3-0-6)
SBM 5104 | Madern Service Businesses Technology 3(3-0-6)
SBM 5105 | Logistic and Supply Chain Management in Service Businesses 3(3-0-6)
SBM 5106 | Accommodation Business Management 3(2-2-5)
SBM 5107 | Beauty, Spa and Health Business Management 3(2-2-5)
SBM'5108 | Service Business Management for the Elderly 3(3-0-6)
SBM 5109 | Tour Business Management 3(3-0-6)
SBM 5202 | Cross—~Cultural Management 3(3-0-6)
SBM 5401 | Psychology in Service Businesses 3(3-0-6)
SBM 5402 | Human Resource Management in Creative Service Businesses 3(3-0-6)

Thesis and Independent Study 6 credits
SBM 5904 | Independent Study 6(270) .

Supplementary courses with no credits
BA 5100 Business Administration Principles for Executives 3(3-0-6)
SBM 5501 | Basic Daily Life Communication in Chinese 3(3-0-6)




Study Plan Plan A Type A2

First Year / First Semester Credits | Theory | Practice | Self-Study
SBM 5101 | Creative Service Business 3 3 0 6
Management |
(Core course)
SBM 5301 | Creative Marketing Through 3 3 0 6
Technology and Innovation
(Core course)
SBM XX | e (Major elective course) 3 3 0 6
Total 9 9 0 - 18

Note: First Year, first semester, Supplementary Course: BA 5100 Business administration principles

for executives 3 (3-0-6), with no credits.

hoursfweek = 27

First Year/ Second Semester Credits | Theory | Practice | Self-Study
SBM 5201 | Financial and Investment 3 3 0 6
Management in the Digital Era

(Core course)

SBM 5902 | Seminar in Creative Service 3 3 0 6
Businesses (Core course)

SBM XXXX e (NGO elective course) 3 3 0 6

Total 9 9 0 18

hoursfweek = 27




Second Year/ First Semester Credits | Theory | Practice | Self-Study
SBM 5901 | Research in Service Businesses 3 3 0 6
(Core course) .
SBM XXXX e (MGJOT elective course) 3 3 0 6
SBM 5903 | Thesis 3 0 135 0
{Thesis and Independent Study)
Total 9 6 135 12

Note: First Year, first semester, Supplementary Course: BA 5100 Business administration

principles for executives 3 (3-0-6), with no credits.

hoursfweek = 18

Second Year/ Second Semester Credits | Theory | Practice | Self-Study
SBM 5903| Thesis 9 0 405 0
(Thesis and Independent Study)
Total 9 0 405 0

hours/week = 30




1.1.5 Study Plan : Plan B

First Year / First Semester Credits | Theory | Practice | Self-Study

SBM 5101 | Creative Service Business 3 3 0 6
Maonagement (Core course)

SBM 5301 | Creative Marketing Through 3 3 0 6

Technolegy and Innovation

(Core course)

SBM XXXX | e ...(Major elective course) 3 3 0 6

Total 9 9 0 18

Note: First Year, first semester, Supplementary Course: BA 5100 Business ddministrc:tion

principles for executives 3 (3-0~6), with no credits.

hours/week = 27

First Year/ Second Semester

Theory | Practice | Self-Study
Credits
SBM 5201 | Financial and Investment 3 3 0 6
Management in the Digital Era
(Core course)
SBM 5802| Seminar in Creative Service 3 3 0 6
Businesses (Core course)
SBM XXXX | ..oorerecnnnnnen(Maijor elective course) 3 3 0 6
SBM XXXX | e (Major elective course) 3 3 0 6
Total 12 12 0 24

hours/week = 36




Second Year/ First Semester Credits | Theory | Practice | Self-Study
SBM 5901 | Research in Service Businesses 3 3 0 6
(Core course)
SBM YOO | wviniinncianrnnne (Major elective course) 3 3 0 6
SBM XXX | cuoeeerersreeeno{Major elective course) 3 3 0 6
Total g 9 0 18

Note: First Year, first semester, Supplementary Course: BA 5100 Business administration

principles for executives 3 (3-0-6), with no credits.

hoursfweek = 27

Second Year/ Second Semester Credits | Theory | Practice | Self-Study
VSBM 5904 Independent Study 6 0 270 0
{Thesis and Independent Study)
Total 6 0 270 0

hoursfweek = 18




1.2 Name-Surname, Academic Rank and Degree of Lecturers

1.2.1 Program Lecturers

University Graduated .Teaching load: hrfwk/semester
No. Name - Surname Degree Year om0 T 20mr | 2002 1 2025 024
1 Dr.Darucha D.Sc. (International Servive Business North Eastern University 2015 6 6 6 6 6
Rattanadumrongoksorn | Management) |
MBA. (Business Administration) Payap University 2002
B.Eng. (Mechanical Engineering) Mahanakorn University of 1966
A Technology
2 | Dr.Ardchawin Jaikaew | Ph.D. (Management) Larmpang Rajabhat University 2015 6 6 6 6 6
MBA. (Business Administration) Payap Universtity 1997
B.P.A. (Human Resource Managernent) | Sukhothai Thammathirat 2020
Open University
B.Ed. (Guidance) Sukhothai Thammathirat 2012
Open University
BBA. (Marketing) Sukhothai Thammathirat 2009
Open University
BBA. (General Management) Ramkhamhaeng University 2008
BBA. (Insurance) Sukhothai Thammathirat 2001 — -
Open Univer ityﬁqﬁ’nmmlﬁ’mﬂj-mwmsfq 28 ?.f::i's’ e'f"‘?"i”':ﬂ‘i 'J"W't:‘:z::'m‘i‘m
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University Graduated Teaching load: hr/fwk/semester
No. | Name - Surname Degree Year 2020 | 2021 | 2022 | 2023 | 2024
BBA. (Finance and Banking) Sukhothai Thammathirat 1999
Open University
BA. (General Management) Rajabhat Institute Chiangmai 1989
3 | Dr.Bung-On Ph.D. (Hospitality, Tourism and Victoria University of 2002 6 6 6 6 6
Chartrungruang Marketing) Technology, Australia.
MSBA. (Honors) (General Management) | Strayer University, U.S.A. | 1992
BA. (English) Chulalongkorn University 1985
4 | Dr.Parasee Anek DBA. (Marketing) Siam University 2012 6 6 6 6 | 6
MBA. (Marketing) Payap University 1999
BA. (Marketing) Sukhofhai Thammathirat 2003
| Cpen University
BA. (Hotel Management and Tourism Payap University 1994
Management) |
5 | Dr.Nuthathai DBA. (Marketing) Siam University 2013 6 5] 6 6 5]
Tansuhaj MBA. (Marketing) .Chiang Mai University 2009
BA. (History) Chiang Mai University 2005 .
T MEAATEAS T ANREWI AN
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University Graduoted Teaching load: hr/wk/semester
No. Name — Surname Degree Year om0 T 2001 T 2005 T 2023 | 2022
6 | Dr.Winayaporn Ph.D. (Management) University of Stirling, 2016 6 6 6 6 6
Bhrammanachote United Kingdom
MAIBA. (International Business Bournemouth University, - 2005
Administration) United Kingdom
_ BA. (Business English) Assumption University 2002
7 | Asst.Prof.Dr.Kallaya Ph.D. (information Technology) Sripatum University 2014 6 6 6 6 6
Jairak M.Sc. (Information Technology and Chiang Mai University 2004
Management)
B.Econ Maejo University 1998
8 | Dr.Phathranit DBA. (Business Administration) Naresuan University 2017 6 6 6 6 6
Somsermsombut MBA. {Management) Payap University 2003
BBA. {(Management) Payap University 2000
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3.2.2 Lecturers

University Graduated| Teaching load: hrfwk/semester
No. | Name — Surname Degree Year 2020 | 2021 | 2022 | 2023 | 2024
1 Dr.Darucha D.Sc. (International Servive Business | North Eastern University 2015 6 6 6 6 6
Rattanadumrongaksorn | Management)
MBA. {(Business Administration) Payap University 2002
B.Eng. (Mechanical Engineering) Mahanakorn University of 1996
Technology
2 | Dr.Ardchawin Jaikaew | Ph.D. (Management) Lampang Rajobhat University 2015 6 8 6 6 6
MBA. (Business Administration) Payap Universtity 1997
B.P.A. (Human Resource Sukhothai Thammathirat Open 2020
_ Management) University
B.Ed. (Guidance) Sukhothai Thammathirat Open 2012
University
BBA. (Marketing) Sukhothai Thammathirat Open 2909
University
BBA. (General Management) Ramkhamhaeng University 2008
BBA. (Insurance) Sukhothai Thammathirat Cpen 2001

University

g



University Graducted| Teaching load: hriwk/semester
No. Name - Sqrname Degree Year om0 T 2001 | 202 | 202 207
BBA. (Finance and Banking) Sukhothai Thammathirat Open 1999
University
BA. {General Management) Rajabhat Institute Chiangmai 1989
3 | Dr.Bung-On Ph.D. {Hospitality, Tourism and Victoria University of 2002 6 3] 6 6 6
Chartrungruang Marketing) Technology, Australia.
MSBA. (Honors) {General Strayer University, U.S.A. 1992
Management)
BA. (English) Chulalongkormn University 1985
4 | Dr.Parosee Anek DBA. {Marketing) Siam University 2012 6 6 6 6 6
MBA. (Marketing) Payap University 1999
BA. (Marketing) Sukhothai Thammathirat Open 2003
University
BA. {Hotel Management and Tourism | Payap University 1994
Management}
5 | Dr.Nuthathai DBA. {Marketing) Siam University 2013 6 6 6 6 6
Tansuhaj MBA. (Marketing) Chiang Mai University 2009
BA. (History) Chiang Mai University 2005

e



University Graduated| Teaching load: hriwk/semester
No. | Name - Surname Degree Year 2020 | 2021 | 2022 | 2023 | 2024
6 | Dr.Winayaporn Ph.D. (Management) University of Stirling, 2016 6 6 6 6 6
Bhrammanachote United Kingdom
MAIBA. (Intemational Business Bournemouth University, 2005
Administration) United Kingdom
BA. (Business English) Assumption University 2002
7 | Asst.Prof.Dr.Kallaya Ph.D. {Information Technology) Sripatum University 2014 6 6 6 6 6
Jairak M.Sc. (Information Technology and Chiang Mai University 2004
i Managerment)
B.Econ Mgaejo University 1998
8A Dr.Phathranit DBA. (Business Administration) Naresuan University 2017 6 6 6 6 6
Sornsermsombut MBA. (Management) Payap University 2003
BBA. (Management) Payap University 2000
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3.2.3 Invited Lecturers
The Curriculum Administration Committee considers the selection of invited lecturers with
the academic qualifications and the academic positions in accordance with the Ministry of

Education's Announcement regarding Graduate Curriculum Standards 2015

4. Component of Field Work Experience

None

5. Regulations on Doing Thesis and Independent Study

The requirements on selecting thesis and independent study are Plan A Type A2 with 12-
credit thesis course and Plan B with 6-credit independent study course.

.5.1 Brief Explanation

Thesis is a required course for the students who study Plan A Type A2. It can be
enrolled when the students have completed dll the core courses, passed the supplementary
courses as the university requirements including written and / or oral comprehensive examination
of the study field. Thesis is a research for academic progression in service business
administration. It requires comprehensive studies based on the students’interests under the
approvals of the Committee, as well as the advisors who give advices and supervise the thesis
of each student until its completion. Then defending to the Thesis Committee and publishing in
academic journals are compulsory.

Independent Study is a required course fdr the students who study in Plan B. [t can
be enrolled when the students have completed all the core courses and passed the
supplementary courses as the university requirements including written and/ or oral
comprehensive examination of the study field. Independent Study is a study to search the
relevant problems of the group courses based on the students’ interests in service business
administration under the approval of the advisor. It focuses on enhancing knowledge and
application in business administration areas. Each student is required to submit an independent
study proposal with references for the advisor' s approval.  Gathering, analyzing, and
synthesizing data are conducted. Then, defending the independent study, as well as publishing

on academic journdl or presenting in an academic conference, are compulsory.
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5.2 Learning Outcome Standards

The students enable to complete a thesis or an independent study with quality, and
pass the assessment standard criteria in accordance with the Graduate Study Regulations of
Chiang Mai Rajobhat University in 2018.
5.3 Period of Time
Starting from the second year of the first academic semester for Plan A Type A2
Starting fron% the second year of the second academic semester for Plan B
5.4 Number of Credits
Thesis 12 credits
Independent Study 6 credits
5.5 Preparation
It is to educate or train how to complete a thesis or an independent study, to allocate
time for the students to learn, and to advise research sources in service business administration,
including the examples of thesis or independent study with quality above Geod level for the
students.
5.6 Assessment Process
The measurement and evaluation of the thesis would be in accordance with the announcernent
.05 follows:
1) Announcemert of the Ministry of Education on the subject of Graduate Curriculum Standards
2015, item 14, Graduation Criteria
2} Regulotions of Chicng Mai Rajabhat University on Graduate Studies 2018, Section 4,

Measurement and Evoluation
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Section 4 Learning Outcomes, Teaching Strategies, and Assessment

1. Development of the Distinguished Characteristics for the Students

Distinguished Characteristics Strategies or Activities for the Students

Personality of Innovative

Leadership

1. Require dll the students to participate in class
presentations to practice and to strengthen their good
leadership and followership.

2. Arange learning and teaching to focus on students’
thinking, analysis, synthesis then iniegrating with other
knowledge areas and their experiences from the exchange
programs in overseas.

3. Arrange learning both from the body of knowledge and
experiences through the research topic presentations to
transform into value —addition and valuable innovation,
and dlso further research development for highest

utilization.

Organizational Communication

Skills

1. Set up courses to enhance communication skills and to
apply information system and technology for decision-
making. -

2. Armrange activities and projects to build up and develop
communication skills, both in communication technology

skil[é and foreign language skills

2. Development of Learning Outcomes on each component

2.1 Morals and Ethics

2.1.1 Learning Outcomes on Morals and Ethics:

The students are required to have morals, ethics, and professional ethics in

performimg their occupations for truly benefits to the public. The morals, ethics, and

professional ethics are as follows:

1) Be aware of and behave morally and ethically..

2) Be discipl
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3) Respect and strictly follow rules, regulations, and requirements of
organizations, society, as well as codes of academic conducts.

4) Be patient, tolerant, persevered and devoted.

2.1.2 Teaching Strategies for Learning Development on Morals and Ethics:
1) Create the culture of learning organization on morals, ethics, and
professional ethics in order to cultivate good conscience, core values, including university rules
and regulations that further result in the respect of rules and regulations in the society.
2) Add contents and knowledge of morals, ethics, and professional ethics in
every teaching course.
3} Practice the students to work in Tgroups on the baosis of honesty and
integrity, such as the issue of plagiarism.
4) QOrganize teaching activities that can add moral and ethic issues, and allow
the students to absorb them, such as social contribution projects.
2.1.3 Strategies for Learning Qutcome Assessment on Morals and Ethics
1) Assess from class punctudlity, regular ottendance, and assignment
submission as scheduled.
2) Observe honesty from the behaviors to complete the assignments, error
acceptance, and eagerness to correct such errors.
3) Assess devotion from the behaviors on assistance and generosity in working
the assignments, as well as activity participation with others.
4) Assess from the disciplines and readiness in participating activities, as well

as responsibility toward the assigned duties.

2.2 Knowledge
2.2.1 Learning Qutcomes on Knowledge
The students are required to have proper body of knowledge on service
business administration, and enable to apply the knowledge in work performances for serving
the society efficiently with morals and ethics. Such body of knowledge must cover as follows:
1) Have understanding on the key principles and the theories of service

business administration.
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2) Have knowledge in analyzing the business environment and apply it for
setting service business administration strategies efficiently.

3) Have knowledge in conducting service business research, and apply such
research knowledge to synthesize and implement in work performances properly.

4) Have knowledge in integrating the business administration concepts with
work tasks or other paradigms properly, and enable to comprehend the body of knowledge in
service business administration, then apply it in real work performances or adapt with daily living

life.

2.2.2 Teaching Strategies for Learning Development on Knowledge

1) Amange learning and teaching by focusing on principles, theories, and
implementation by practicing under the real situations or current changing circumstances.

2) Arrange learning and teaching with a variety of types or techniques, such
as presentation on interested topics, group activities, off- campus business activities, and
seminars in order to enhance the students’ body 01; knowledge from the real situations.

3) Organize learning activities from real business administration situations by
conducting site visits at successful business organizations or inviting direct experienced expert
in service business administration to be speokerslcnd for arranging pratical training programs in

suitable service enterprises or sectors.

2.2.3 Strategies for Learning Outcome Assessment on Knowledge
1) Measured by theoretical and practical tests in mid- term and final
examinations. ’
2) Tested by comprehensive examination.
3) Assessed by assignments, creativity, and class reports.
4) Assessed by propesed projects or activities.

5) Assessed by thesis / independent study presentations.
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2.3 Intellectual Skills

2.3.1 Learning Outcomes on Intellectual Skills

The students are required to have intellectual skills and the body of knowledge
that can be well transferred to work and daily living life. Therefore, The students are required
to develap intellectual skills with morals, ethics, and professional ethics. The related intellectual
ski-lls in business administration are as follows:

1) Be skillful in thinking, analyzing, and synthesizing discretionarily and
systematically, including enabling to propose applicable approaches in the right ways.

2) Be analytical and conclude problems correctly and appropriately under
current business circumstances with adroitness in applying knowledge, as weli as the skills for
proper problem-solving in service business administration efficiently and effectively.

%) Be creative in integrating the body of knowledge in service business

administration with other related areas.

2.3.2 Teaching Strategies for Learning Development on Intellectual Skills
1) Caose studies in creative service business administration.
2) Group activities, discussions, and presentations.
3} Learning activities in creative service businesses.

2.3.3 Strategies for Learning Outcome Assessment on Intellectual Skills
1) Tested by mid~term and final examinations.
2) Checked by the results of assignments.
3)  Assessed by the results of projects or activities as assigned.
4) Observed by class presentations.
5) Observed by thesis and independent study presentations.

2.4 Interpersonal Relation Skills and Responsibility

2.4.1 Learning Qutcomes on Interpersonal Relation Skills and Responsibility

[t is req.uired that the students work and interact with other people in the
society. Therefore, the students’ interpersonal relation skills and responsibility are as follows:

1) Be responsible for the assigned duties and works in groups, as well as

protect the public interests.
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2} Be good leadership and followership, voluntary spirit, ond time devotion
for the public with unexpected benefits.

3) Be sociable, good human relations, and enable to work well with others.

4) Be communicative with colleagues, as well as various groups of people in
the society, and be competent to communicate both in Thai and English languages in the Good
level.

2.42 Teaching Strategies for Learning Development on Interpersenal

Relation Skills and Responsibility

1) Amrange the activities and teaching by focusing on the- process of group
works, as well as building interpersonal relations, such as group activities, discussions,
brainstorms including collaborative activities with the communities.

2) Arrange the activities and the projects fo strengthen interpersonal relation
skills and responsibility, such as community services, environmental and global warming
campaigns with the relevant sectors.

24.3 Strategies for Leaning Outcome Assessment on Interpersonal Relation
Skills and Responsibility

1) Observed by the learning behaviors and group reports as assigned.

2) Observed by the students’ behaviors and reactions in classroom
presentations. _

3) Assessed by the project performances or responsible activities.

4) Observed by the behaviors in activity participation with complete, clear, and
precise data.

2.5 Analytical Skills in Mathematics, Communication, and Information
Technology Application
2.51 Learning Outcomes on Analytical Skiflls in Mathematics,
Communication, and Information Technology Application.
The students are required to have the analytical skills in mathematics,
communication, and information technology application for decision- making efficiently and
effectively. The analytical skills in mathematics, communication, and information technology

application are as follows:



40

1) Be skillful in thinking, analyzing, and synthesizing on mathematics, and
enable to well utilize the resuits for decision-making.

2) Be skillful in mathematics and statistics, and enable to rightly apply for
researches, studies, works, and business solutions.

3) Be skillful in speaking, listening, reading, and writing communication rightly
ond efficiently including the selection of media application for presentation properly and
efficiently.

4) Be skillful and competent in opplying digital, as well as information
technology for searching and learning development properly.

5) Be able to use the basic principles of digital media according to the
instructions and can apply them.

B) Recognize the basic necessities for online data protection.

2.5.2 Teaching Strategies for Learning Development on Analytical Skills in
Mathematics, Communications, and Information Technology Application

1) Arrange the learning activities in the courses for developing analytical
skills in mathematics by assigning the students to analyze the stories, case studies, or real
business performances; then present the proper solutions.

2) Encourage the students to use technolcgies for searching data by
applying a wide range of information technology, then utilizing and creating service innovation
and presenting a report.

3) Arrange the iearning and teaching activities by focusing on the students’
development on communication skills, such as discussions, brainstroms, and seminars.

2.5.3 Strategies for Learning Outcome Assessment on Analytical Skills in
Mathematics, Communication, and Information Technology Application

1) Assessed by project presentations or presenting solution approaches.

2) Observed from the presentations reflecting information technology
application.

3) Observed from the communication behaviors in participating activities.



3. Curriculum Mapping

@ Major Responsibility QO Minor Responsibility

4. Interpersonal 5. Analytical Skills in
1. Moruals and 9. Knowledge 3. Intellectual Relation Skills Mathematics,Communication,
Courses Ethics Skills and and information Technology
Responsibility Application
213 1123|412 |3 |1|2|3[4|112|3|4] 5 |6
Major Required Course .
SBA 5101  Creative Service Business OO [ JIGINCIICINCARCANOREOIROIN RO, O O Olo| O |0
Management
SBM 5201 Finoncial and  Investment Q|0 @ O|0O|0|C|@|O|O|0O0eO|00|0 | e
Management in the Digital
Era
SBM 5301 Creative Marketing Through | O | O | @ OO0 @O |O|C|O|0|00|0|Clee @ O
Technology and [nnovation
SBM 5901 Research in Service ® O[O Ol @e0|@|O|O|I0l0000 @00l e O
Businesses
SBM 5002 Seminar in Creative . Senvice | O | O | @ O|0|10|e0|0|e|0O|0eeO| 0 ee O 0
Businesses
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4. Interpersonal 5. Analytical Skills in

1. Morals and 3. Intellectual | Relation Skills Mathematics,Communication,
2. Knowledge
Courses Ethics Skills and - and Information Technology
Responsibility Application

1121341234123 ]|1|2|3|4]172]|3|4| 5 |6

Madjor Elective Courses

SBM 5102 Service Quality Assurance O @

® O
LN
O] O
Ol O
Ol 0
® O
Ol O
Ol O
O

O

O

SBM 5103 Entreprereurship  in  the Q10

Creative Service Businesses

SBM 5104 Modern Service Businesses OQ|O|0|0| @000 e|OC|0O | @O OO @| OO0 O |0
Technology

SBM 5105 Logistic and Supply Chain ® O 0|0e0|C|e® O0|0C|e0eOe OO0 0|0

Management in Service

Businesses

SBM 5106 Accommedation Business OO0 @ O|0|0|@ O QlO|O|O|OeO OO0 @O

Management

SBM 5107 Beauly, Spa and Hedlth ololeloololo/eojolo|o/0 0 e[ ooo|e O

Business Manogement
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4. Interpersonal

5. Analytical Skills in

1. Morals and 2. Knowledge 3. Intellectual Relation Skills Mathematics,Communication,
Courses Ethics Skills and and Information Technology
Responsibility A Application
11234123412 |3 |1|2|3|4|1[2|[3|4]|] 5 |6
SBM 5108 Service Business Management Ol o|®@|®@ 00800 @ e OO0 0l00ol0 @0
for the Elderly |
SBM 5108 Teur Business Management
SBM 5202 Cross — Cultural Management OO @|C|@O|O|O|O|O]O0|0]|0]0eO 0|00 @O
SBM 5401 Psychology inSenviceBusiesses | @[ OO (O | @ @ OO @O OO0 @O O OO0 O 0O
SBM 5402 Human Resource IO EEEIEILIEEEEEEELIE
Management in Creative .
Service Businesses )
Thesis
SBM 5903 Thesis O 0 ® O0ee O e e e 0C0ed eee O\ 0
Independent Study
SBM 5904 Independent Study ® Ol 0000 e e e 00 eee O e

ey



4. Expectations of Learning Outcomes after the End of the Academic Year

Academic Year Description

1* year The students develop creative initiatives in the service industry which
can analyze and synthesize service business situations in a changing
‘context according to principles and theories including service minds

and social responsibility.

2" year The students can integrate the knowledge from the classrooms and
hands- on practices, as well as conduct researches applied with
technologies for creativity using in the service businesses. It is also

an increase in career advancement and can be used for further

expansion in performing service businesses.
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Section 5 Student Assessment Criteria

17 Ruies and Requlations or Criteria for Grading
Assessment and graduation shall be in accordance with the Graduate Study Regulations
of Chiang Mai Rajabhat University, in 2018.
2. Verification Process of Students’ Achievement Standards
2.1 Verification Standards of Students’ Leaming Outcomes during the Study
2.1.1 Verification Standards in the Course Level.
1) Set up a Committee to consider the appropriation of both mid—term and
final examination papers in accordance with the teaching outline and the course objectives.
2} Complete the Performance Report (TQFS) of every teaching course within
30 days ofter the end of that academic semester.
2.1.2 Verification Standards in the Curriculum Level
Curriculum verification is applied by an internal quality assurance system of
the university through the verification standards of learning outcomes with an assessment
report.
2.2 Verification Standards of Learning Outcomes after Graduation
2.2.1 Study or research the situations of graduates’ employment. by evaluating
from the graduates in each graduation year with regard to the period of job searching,
opinions toward knowledge and ability, and the graduates’ confidence in their careers.
2.2.2 Enquire from the employers to evaluate their satisfaction with the graduates
who work in their enterprises.
2.2.3 Evalugte career progressiqn, such as job promotion or rank promotion.
2.2.4 Input the feedbacks from the external experts who assess the curriculum or
part—time lecturers about the readiness of graduates on their studies, as well as the other
related qualifications on learning process.
2.2.5 Evaluate from other educational insﬁtutions by using the questionnaires
about knowledge, readiness, and other qualifications of the graduates who pursue their

further study in those institutions.
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2.2.6 Evaluate from the students” tracking records or any awards both locally and |
nationally in concrete assessment, such as articles, publications, social and professional
recognition, number of social and national charitable activities, or volunteer activities.

3. Graduation Criteria

It shall be in accordance with the Graduate Study Regulations of Chiang Mai
Rajabhat University, in 2018. {Appendix C)

3.1 Groduate Program

3.1.1 Plan A Type A1: A student is required to submit a thesis and passes
final oral examination by the Committee appointed by the university. The examination is an
open session for any interested public to attend. For the full or partial contents of the thesis,
it must ke published or accepted to publish in a national or international journal as announced
by the Office of the Higher Educational Cornmission regarding the criteria of academic journal
for distributing intellectual contribution.

3.1.2 Plan A Type A2: A student is required to complete ail courses as the
curriculum reé{uirements with the cumulative Grade Point Average {GPA) not less than 3.00
from 4.00 level score or equivalent, including to defend the thesis and to pass the final cral
examination by the Committee appointed by the university. The examination is an cpen
session for any interested public to attend.

The full or partial contents of the thesis must be published or at least
accepted to publish in a national or international journal as announced by the Office of the
Higher Educational Commission regarding the criteria of academic journal for distributing
intellectual contribution, or presented in an academic conference that the full paper is
published as a proceeding in the conference.

%.1.3 For Plan B, a student is required to complete all courses as the
curriculum requirement with cumulative Grade Point Average (GPA) not less than 3.00 from
4,00 level score or equivalent, and to poss either written and/or cral comprehensive examination in
the study field including to defend the independent study ond to pass the final oral examination by the
Committee cppeinted by the university. The examination is an open session for any interested public
to attend. The full or partial contents of the independent study must be published in an academic

journal or presented in an academic conference.
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Section 6 Lecturer Development

1. Preparation for New Lecturers

1.1 The orientation to guide new lecturers to have the knowledge and to understand
the policies of the university, institutes, and the faculty, as well as in courses taught in the
mentoring system by the mentors to look after and closely advise about new matters to the
new lecturers.

1.2 Promote new lecturers to increase their knowledge, to enhance the experiences
in related fields through sharing of work experiences and classroom problems that must be
faced at, as well as some guidelines for solving those problems through the knowledge
management of other lecturers in the department to enable integrated learning to continuaily
promote teaching and researches. '

1.3 Periodically evaluate the new lecturers’ performances to be able to solve
problems In time, as well as to check the good understanding and the adaptability of the
new lecturers.

1.4 Support for pursuing their studies, additional training, academic and professional
site visifs in organizations, academic conferences both nationally and/or internationally, or

sabbatical leave to enhance their experiences.

2. Knowledge and Skills Developments for Lecturers
1.1 Development of Teaching Skills, Measurement, and Assessment

2.1.1 Promote the lecturers to increase their knowledge and experiences to support
continuous teaching and relevant researches in the field. Support for further education,
training, academic and professional visits in various organizations, academic conferences
both nationally and internationally or leave to gain more experiences

2.1.2 Enhance the teaching and learning management skills and evaluation to be
up to date and appropriate for teaching and learning in each subject by encouraging lecturers

to bring technologies to use in teaching and evaluation.
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2.1.3  Support the lecturers to increase their knowledge and ability by continuing
to study at'a higher level in the program that they are interested in, related to the course
or attend training programs, academic abservation both domestically and internationally, as
well as attending regular academic conferences.

2. 1.4 Promote researches by submitting research funding sources from Chiang Mai
Rajabhat University and from the external sources.

2.2 Other academic and professional development

2.2.1 Support the lecturers to participate in academic service activities for the
communities in the areas related to the development of knowledge and professional skills.

2.2.2 Encourage the lecturers to perform academic works in the teaching field
and regularly propagate academic works through various media.

2. 2.3 Emphasize on promoting researches that can create new knowledge and to
develop teaching, learning and expertising in the professional field.

2.2.4 Allocate the sufficient funds for researches of all the lecturers by focusing on
the benefits that will be gained from worthwhile researches and academic recognitions.

2.2.5 Invite all the lecturers to join various faculty research groups in order to
develop their researches at the international level and be generally accepted.

2.2.6 Assign the lecturers to participate in academic services of the faculty by
focusing on the knowledge gained from teaching, researches and dissemination to benefit

the society.
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Section 7 Curriculum Quality Assurance

1. Standard Regulating

For curriculum management, it consists of the curriculum committee, program

lecturers and lecturers responsible for the curriculum. The Graduate Study Committee in

the Faculty of Management Sciences shall regulate, advise, and determine the policies for

the development of learning and teaching management, as well as curriculum continually

in accordance with the standard criteria as the following guidelines:

Goal

Action

Assessment -

1. Develop the
curriculum to be
updated in order for
lecturers and students
to enhance new body

of knowledge.

1. Set up the curriculum
in accordance with the

national standards.

1. Endble to refer the

curriculum with the
Quadlification Framework
for Higher Education (TQF)
of Ministry of Education.

2.Urge students to seek
for knowledge, and
guide learning
approaches to"build
up update knowledge,
as well as ability both
academically and

professionally.

1. Arrange the details
from the TQF 3 to
cover both theoretical
and practical sections
with learning
approaches or' course
activities for students
to acquire update
knowledge by self-
learning.

2. Assign lecturers and
experts for motivating
students to seek for

academic and

professional knowledge

1. Hove the number of
courses for students to
study new knowledge by
self-learning.

2. Have the number of
lecturers and experts with
records of degree,
experiences, and
intellectual contribution.

3. Enquire feedbacks from

students.
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Goal

Action

Assessment

3. Check and improve
the curriculum to
meet the quality

standards.

Check the assessment
results for curriculum

improvement to have
quality with the

standards.

1. Assess from teaching
management.

2. Assess from students’
feedbacks.

3. Assess from feedbacks and
satisfaction of graduates

and graduates’ employers.

4. Have a curriculum
assessment for

standards regularly.

Assess the curriculum
by qualified
committee both
internally and
externally including
graduates and
graduates' employers
at least every five

years.

Provide the results of

curriculum assessment by

1. Internal committee of the
faculty.

2. Bxtemd qualified committee.

3. Graduate users .
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2. Graduates

There is a survey to gather research data dbout the demands on graduates in labor
markets or enterprises to support for decision- making on curriculum improvement and
development. This shall truly align the curriculum with social needs that result in graduates’
quality in accordance with Thai Qualifications Framework for Higher Education then leading

to their future careers.

3. Students
3.1 Process of Student Admission and Pre-study Preparation
There is a written examination and an interview in the relevant sﬁbject aregs. At
the same time, the students are offered additional supplementary courses to adjust their
knowledge bases, including BA 5100 Business Management Principles for Executives with
no credits in the case that the students do not pass the examination specified by the
university.
3.2 Supervision, Academic Counseling and Guidance, Retention, Graduation,
Satisfaction, and Results of Student’s Complaint Management
The facuity has appointed academic advisors for every student. All advisors are
required to allccate counseling heurs to consult their students cenveniently and efficiently.
In case that the students have enquiries about the assessment results in any
courses, they can request to see the answer sheets, as well as the lecturers’ marking criteria

in each course.

4. Lecturers
4.1 Process of New Lecturer Recruitment
There is a recruitment process for new lecturers based on the rules and regulations
of the university. New lecturers are required to have a master degree or higher in business
administration or related fields.
4.2 Lecturer Management and Development
There are many training programs to provide knowledge related to the workload

of responsibility that support from the faculties and the university.
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4.3 Development of Lecturers’ Intellectual Contribution Progression
There is a support for lecturers to develop their intellectual contribution for both

academic ranks and researches regularly.

5.Curriculum, Teaching, Student Assessment

The lecturers are responsible for the curriculum and have meetings to plan for
teaching, assessment, and approval on every course ossessment.l They shall gather
information for further curriculum improvement, discuss on any approaches to achieve the

curriculum goals, and produce the graduates with the desirable characteristics.

6. Supporting Learning Resources

The faculty allocates and manages the annual budgets to purchase textbooks,
instruction media, audiovisual equipment, and durcble articles to support learning and
teaching. The faculty also allows for feedbacks from lecturers and students on the issues of
appropriation, as well as the adequacy of learning and teaching resources. The feedbacks
shall be presented to the related work sections, and coordinated with audiovisual officer to

facilitate for lecturers” media usage. -

7. Key Performance Indicators
There are 13 key performance indicators as follows:

The curriculum perfermances are required to achieve all the indicators in the Good
level for 2 consecutive academic years, then follow up the performances in accordance with
the TQF. For passing the criteria, they are required to take actions based on the performance
indicators number 1-5 with at least 80% of the key performance indicators in each year as

follows:
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Performance Indicators

Year 1

Year 2

Year 3

Year 4

Year 5

. Have 80% at least, of the program
lecturers who participate  in  the
meetings to plan, follow up, and review

the curriculum performances.

2. Have the curriculum details based on the

format of TQF2 in accordance with the

standards of the degree / field.

. Have the details of course description
and field work expenences (if any)
based on the format of TQF3, ot least,
before the class commencement ‘in

each semester for every course.

. Complete a performance report of
courses and field work expreiences (if
any) based on the format of TQF5
within 30 days dfter the end cof

semester for every teaching course.

. Complete a performance report of the
curriculum based on the format of TQF7
within 80 days after the end of the

academic year.

6. Verify the students’ achievement results

in occordance  with  the learning
outcome standards based on the TQF3
(if any) at least 25% of teaching

courses in each academic year.
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Performance Indicators

Year 1

Year 2

Year 3

Year 4

Year 5

7. Develop / Improve teaching classes, teaching

strategies or learning outcome assessment
from the results of performance assessment

based on the lost year TQF7.

. Have an orientation or advices on the

standards of teaching for new lecturers

(if any).

Have academic and/ or professional
development at least once per year for

all full-time lecturers.

10. Have academic and / or professional

development rot less than 50% a year

for supporting staffs (if any).

11. Have the level of satisfaction toward

the curriculum quality from the students
in the final year of study/new graduates
not less than 3.50 in average, from 5.0

full scale.

12. Have the level of satisfaction from

graduates’ employers toward new
graduates, not less 3.50 in average,

from 5.0 full scale.

13.

Before graduation, All the students
must have at least one report/ project,
other than their thesis or independent
study that express their analysis
abilities in applying technologies in the

modern service business management.
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Section 8 Assessment and Improvement of Curriculum Performances

_ 1. Teaching Effectiveness Assessment
1.1 Teaching Strategy Assessment
The faculty appoints an academic committee for teaching strategy assessment by
requiring the Iecturers to conduct teaching classes in accordance with the TQF3 in each
course. There is also a consultation with experts in the areas of curriculum management or
teaching methods. After each course, the teaching assessment is conducted in order to take
the assessment results for further teaching improvement with higher efficiency and
effectiveness.
1.2 Assessment of Lecturers’ Skills in Using Teaching Strategies
1.2.1 Assessed by the students in each course.
1.2.2 Observation of lecturers responsible for the curriculum, the curriculum heads, and
the lecturers themselves.

1.2.3 The curriculum overall, assessed by the new graduates.

2. Overall Curriculum Assessment
2.1 Assess the curriculum before teaching and learning the courses

2.1.1 From the feasibility survey of the stakeholders, in particular the target
entrepreneurs about the curriculum by collecting quantitative data from 50 samples and
qudlitative data from 15 samples from the following service businesses: health services,
educational services, logistic services, wholesale and retail services and hospitality services.
In each service business, 10 samples for quantitative data and 3 samples for qualitative
data were collected. The survey found that 76.6 percent of the stakeholders and the target
entrepreneurs have been interested in Master of Business Administration Program in
Creative Service— Business .Manugement ( Internationai programs), 85.6% require the
program to focus both the theoretical and practical sections. 82.8% request the program
to focus on creativity, 80.5% would like the program to focus on innovation and technologies

while 79.2% require the program to focus on service psychology.
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2.1.2 A survey dbout the interests of 400 target sample includes 300
undergraduate students from 7 universities in Chiang Mal and 100 samples from general
public with the undergraduate degrees. The survey found that 69.4% have been interested
in the Master of Business Adrinistration Program in Creative Services Business Management
(International Program), 85.4% are interested in the program because of the reputation of
the university, 82.0% are interested because the lecturers and the invited lecturers are
kno'wledgeob[e and 80.5% are interested because the program has some networks of
international partnership and 78.2% are interested because the program focuses on both
theories and practices.

2.2 Assessment of the curriculum in general during the commencement of the course

2.2.1 The assessment in the course verifies learning results according to the |
learning standards, teaching methods, exam contents, and assessment methods for learners
in order to be in accordance with the learning outcomes in each area and according to the
teaching quidelines in TQA 3 Of each course.

2.2.2 The assessment of the curriculum management is done through the
questionnaires by requesting the lecturers teaching in the courses, the program
administration committee and the students in the courses to complete about the quality of
the program administration. ‘

2.2.3 Assess the quality of the curriculum structure as a whole through
interviews or questionnaires about the appropriateness and up to date of all the subjects in

the program. The samples are the graduates, the graduate users and the external experts

3. Curriculum Performance Assessment
The curriculum quality assurance and course management have been based on the
Graduate Degree Course with the indicators under Section 7 Number 7 (Key Performance

Indicators) that requires for the assessment at the end of every academic year.
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4. Verification of Assessment Results, (iurriculum Improvement Planning and
Teaching Strategies

4.1 The faculty gathers the curriculum assessment data from the students, the
graduates, the graduates” employers and the experts for obtaining the information and the
recommendations from the relevant parties.

4.2 The lecturers responsible for the curriculum analyze the data from the above
4.1in order to have the guidelines for further curriculum improvement and development.

4.3 The curriculum has been improved and developed to be suitable and up to date

in accordance with the real demands of the students and the graduates’ employers.




Appendix A

Course Description
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Major Required courses:

SBM 5101 Creative Service-Business Management 35{3-0-6)
Definition and importance of service businesses, types of service businesses,

patterns and qudlity of service, combonents of service system, service risk analysis, service

business management processes, relations between service recipients and service providers,

service organization management, local and international service business startegies.

SBM 5201  Financial and Investment Management in the Digital Era 3(3-0-6)
Economic system and situation analysis, financial planning, financial reporting
analysis, financial control, investment, business risk management, business feasibility analysis

and investment, and financial technology.

SBM 5301 Creative Marketing Through Technology and Innovation 3(3-0-6)

Principles of marketing creativity, characteristics and components of
creativity, creative process and techniques, marketing technolegy and innovation, market
value addition through innovation, creativity in situations with Thai wisdom, Law and related

organizations concerning protection of intellectual properties

SBM 5901 Research in Service Businesses 3(3-0-6)
Research concepts, problem analysis in service businesses, literature review,
topic identification for business research, research planning, business research design, mixed
method research, research methodology and instruments, information technolegy qpplication
for data processing, data synthesis, research writing, research presentation, ond research

ethics.
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SBM 5902  Seminar in Creative Service Businesses . 3(3-0-6)
Study and analyse the impartant issues under the current situations including
research trends for creative service businesses in the Digital Era from the published articles
in both national and international levels. Expressing opinions and decision-making process,
critical analysis of service businesses: MICE businesses, organizer businesses, modern retail
businesses and international education management. Site visits at the related enterprises in

service businesses, as well as action research

Major elective courses:

SBM 5102 Service Quality Assurance 3(3-0-6)
Concepts of service quality assurance, service standards, approaches of

_service quality assessment, audits on work system procedures and cperational practices,

assessment reporting, service quality centrol planning.

SBM 5103  Entrepreneurship in the Creative Service Businesses 3(3-0-6)
Enterpreneurial principles in service businesses, roles and duties of
entrepreneurs, analysis of business opportunity and feasibility, risk management in service
businesses, new service business initiation, strategic planning for entrepreneurs, business
model application and fair trade with social responsibility of entrepreneurs, as well as case

studies of entrepreneurship in the creative service businesses

SBM 5104  Modern Service Businesses Te'c'hnology 3(3-0-6)
Concepts and the importance of technology, trends in adopting modern
technologies used in tourism businesses, accommedation businesses, service businesses for

the elderly, logistics services, as well as health, spa and beauty businesses.
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SBM 5105  Logistics and Supply Chain Management in Service Businesses
3(3-0-6)

Impacts of logistics to service businesses, supply chain management,

logistics service providers, international logistics, organization structures for logistics

management, logistics costs analysis for service business decision making, logistics

operations in service business organizations, measuring logistics service performances, and

case studies.

SBM ;5106 Accommeodation Business Management 3(2-2-5)
Concepts of accommodation business management, various types of
accommodation, organization charts of various types of accommadation businesses, the
management of the room department, food and beverage department, human resources
department, marketing department, as well as finance and accounting department. Law for
accommodation businesses and trends in accommedation business management, as well as

technology application to manage accommodation businesses and practices.

SBM 5107  Beauty, Spa and Health Business Management 32-2-5)
Beauty, spa and hedlth business concepts and the nature of businesses
related to massage, aquatic therapy, fitness centers, health and sport recreation services,
beauty services, tools and equipment, professional opportunities, standards of the relevant
beauty, spa and health businesses, as well as management training in beauty, spa and

health businesses.

SBM 5108 Service Business Management for the Elderly 3{3-0-6)
Concepts , significance, and characteristics of the elderly service businesses,
elderly service business marketing, elderly service business management models,
technologies for managing the elderly care, service business quality control in the elderly
care service businesses, service strategies for the elderly and the service business trends

for the elderly in the future.
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SBM 5109  Tour Business Management 3(3-0-6)
Concepts, significance, characteristics and roles of tourism businesses,

establishment of a tour business, tour business types, managing and planning the operations

and services, technologies used in tourism businesses, negotiation and marketing

management in tourism businesses, including the trends of tourism businesses.

SBM 5202  Cross-Cultural Management - 3(3-0-6)
Concepts of culture, comparative culture, influences of culture, patterns and

differences of culture, ASEAN culture, cultural diversity management, corperate culture

initiation, management and corperate culture, culture and social manners, negotiations under

cultural differences.

SBM 5401 Psychology in Service Businesses 3(3-0-8)
Fundamental concepts of service businesses, demands and expectations of
service businesses, human behaviors in the service process, factors influencing on service
systems, psychological principles and service system management, communication and
interpersonal relations in service businesses, strategies for initiating impressions morally, as

well as the future trends of service changes.

SBM 5402  Human Resource Management in Creative Service Businesses _
3(3-0-6)

Concepts and significance of human resource monagerr{ent. factors and

trends of human resource management in creative service businesses, modern process and
technologies in human resource management for service _businesses, job analysis,
competency, manpower planning, recruitment and selection, human learning and
development, performance appraisal managerﬁent, compensation management and

employee relations.
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Thesis and Independent Study Courses

SBM 5903 Thesis 12(540) .
Thoroughly search a problem in service business administration areas

based on each student’s interest under the advisor’s approval. Each student is required

to preseﬁt a thesis proposal for the Committee’ s approval. Study and write the thesis

paper to present to the advisor and to defend it to the Commiftee. Publish the full or

partial contents of the thesis paper in national or international academic conferences or

qualified academic journals.

Independent Study

SBM 5904  Independent Study 6(270)
Seif-study on related topics to business administration issues according to

the student's interest under the advisor's approval and present the independent study outline

for the committee's approval as well as prepare the report present to the supervisor and

present the independent study to the committee for the independent study exam.

Supplementary courses

BA 5100 Business A;iministrution Principles for Executives 3(3-0-6)
Basic principles of business and components used in business including

management, finance, accounting, marketing, economics, new era human resource

management essential for managers by focusing on the role of various activities and applying

for the benefits of business management based on the ethics of being a good entrepreneur.

SBM 5501  Basic Daily Life Communication in Chinese {3-0-8)
Skill development in basic daily life communication in Chinese, greeting,

farewell, self- introduction and introducing other people, Saying thank you and apologizing,

ordering food and drinks, shopping, asking questions and answering information about self,

other people and places, reading signs and filling out various forms.
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1. Acting Sub Lt. Darucha Rattanadumrongaksorn
1.1 Academic Rank Lecturer

1.2 Education Background

Graduated Year,
Level Degree University

Doctoral Degree | D.Sc. (International Servive North Eastern University 2015

Business Management)

Master Degree MBA. (Business Payap University 2002

| Administration)

Bachelor Degree | B.Eng. (Mechanical Mahanakorn University of 1996
Engineering) A Technology

1.3 Intellectual Contribution:
1.3.1 Research:
Published research articles in national academic journals:

Rattanadumrongaksorn, D., and Nguendee, C. ( 2018) . The financial skills of
entrepreneurs in First Special Economic Zone. Far Eastern University
Academic Review, 12 (Supplement), 137-149.

Rattanadumrongaksorn, D. (2017). The facters that influence the choice to study in
higher education instituticns of private high schoo! students in Muang District,
Chiang Mai Province. Far Eastern University Academic Review. 11(1), 215-229
(January). '

Soopatragool, W., Siakdurirorct, A.and Rattanadumrongaksorn, D. (2016). The quality
of hospital services Nakornping. Chiangmai Province. Far Eastern University
Academic Review, 10 (4), 234-247.{October).

Sakdarirorat, A., Rattanadumrongaksorn, D. and Tammuenyong, P. (2016). Behavior of
Decision Making i Choosing Buy Souvenir from Rétuil Business of Tourists
in the Tourist Destination in Chiang Mai Province. Far Eastern University

Academic Review, 10 (2), 272-281.{March).
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Research articie in international academic conference:
Rattanadumrongaksorn, D., Suthisopa-arpon, T. and Youngyuen, Y. (2019) The Pattern
for celadon-type souvenir Shop in Chiang Mai Province That attracts Thai
tourism. 9% BENJAMITRA National and international Conferences, (pp.348-
357), 28 May, 2019. Bangkok: North Bangkok University (Rangsit Campus).
1.3.2 Textbook, Book, Academic Article

None

1.4 Work Experiences
2019-Present Lecturer, Business Administration Department,
‘ Management Science Faculty, Chiangmai Rajabhat

University.

2016-2018 Lecturer, Master of Business Administration program in
Entrepreneurship, Foculty. Far Eastern University.

2008-2019 Special Lecturer, Marketing Department, Management
Sciences Faculty, ChiangMai Rajobhat University.

1.5 Teaching Load

Code Course Credit
-SBM 5101 Creative Service-Business Management 3{3-0-6)
SBM 5102  Service Quality Assurance 3(3-0-6)

SBM 5402 Human Resource Management in Creative Service-  3(3-0-6)

Business
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2.Mr. Ardchawin Jaikaew
2.1 Academic Rank Lecturer

2.2 Education Background

Graduated Year

Level Degree University
Doctoral Degree | Ph.D. (Management) Lampang Rajobhat 2015
University
Master Degree M.B.A. (Business Payap Universtity 1997
Administration)
Bachelor Degree | B.P.A. (Human Resource Sukhothai Thammathirat 2020
Management) Open University
B.Ed. (Guidance) Sukhothai Thammathirat 2012
Open University
B.B.A. (Marketing) Sukhothai Thammathirat 2009
Open University
B.B.A. (General Ramkhamhaeng University 2008
Management)
B.B.A. (Insurance} Sukhothai Thammathirat 2001
Open University
B.B.A. (Finance and Banking) | Sukhothai Thammathirat 1999
Open University
Rajobhat Institute 1989

B.A. (General Management)

Chiangmai

2.3 Intellectual Contribution

2.3.1 Research

Published Research Article in National Academic Journal

Chum~-un, M. on(;l Jaikaew, A. (2019). Development of Marketing and Tourism for

Community Enterprise, A Case Study of Muangkaen Municipal , Mae Tang

District, Chiang Mai. Rajabhat Journal of Sciences, Humanities & Sociaf

Sciences, Pibuisongkram Rajabhat University, 2((1), 145-155. (June).



71

Jaikaew, A. (2017). Increasing the Potentialities of Production and Marketing
Management of Mushroom Products of Ruamjaiphopeang Community
B‘usiness Group at Cholae Sub- District, Mae Taemg District, Chiang Mai
Province. Doctor of Philosophy in Social Sciences Association Ramkhamhaeng

University Journal, 7(1), 29-43. (January).

Research Article in National Academic Conference

Jaikaew, A., Chum-Un, M. and Panphae, P. {2019). Market Potential Development for
Participatory Sustainability Community Enterprises: A Case Study of Ban San
Sai Tonkok, Fa Ham Subdistrict, Muang District, Chiang Mai Province. In the
proceedings of The 6th National and International Conference (NICAM) on
Administration and Management, Political Science Association of Kasetsart
University, (pp. 113-120), August 29- 30, 2019. Bangkok: Kasetsart
University. )

Jaikaew, A., Wingwon, B., Atchara, M. and Sudlek, T. (2018). Occupational Approach for
Increasing Economic Value To Elderly Peaple by Participation of MaeSuk Sub-
district, Jaehaom District, Lampang Province, In the proceedings of The 13 th
National Graduate Conference, Political Science Association of Kasetsart
University, Graduate School of Pibulsongkram Rajabhat University, Command
and General Staff College (pp. 52-59), December 24-25, 2018. Chiang Mai:
Chiang Mai University. |

Chum-un, M. and Jaikaew, A. (2018). The production management to develop
competitive advantages for sustainable self sufficient in wood carving group
at Tambon Thathungluang, Amphure Maetha, Lamphun Province. In the
proceedings of The 13 th National Graduate Conference, Political Science
Association of Kasetsart University, Graduate School of Pibulsongkram
Rajabhat University, Command and General Staff College (pp. 80-87),
December 24-25, 2018. Chiang Mai: Chiang Mai University.




72

Jaikaew, A., Chum-un, M., Suthana, P. and Prasong, A. {2018). Consumer Behavior and

Marketing Mix Factors in Choosing Low Cost Airline’ s Domestic Passengers
Routes In Chiang Mai Province. In the proceedings of The 18th National
Graduate Network and The 4" Lampang Research Conference,  {pp. 178-

194), 20 July, 2018. Lampang: Lampang Rajabhat University.

Jaikaew, A., Wingwon, B., Maksuwan, A. and Namwong, K. (2018). Enhancing the Well-

Chum-un,

Chum-un,

Being of the Elderly People by Participation of WangThong Sub-district, Wang
Nueqa, Lampang Province, In the proceedings of The 18" National Graduate
Network and The 4" Lampang Research Conference  (pp. 554-569), 20
July, 2018. Lampang Rajabhat University.

M., Jaikaew, A. and Sornsti, S. {2018). The marketing management to
develop competitive advantages for self sufficient in wood carving group at
Tambon Thathungluang, Ampghure Maetha, Lamphun Province, In the
proceedings of The 18" National Graduate Network and 4 The 4 Lampang
Research Conference {pp. 92-109), 20 July, 2018. Lampang: Lampang
Rajabhat University.

M. and Jaikaew, A. (2018). The integrated of marketing knowledge to develop
community enterprises in a case of Sansaitonkok village, Tanbon Fa-hamn,
Amphur Muang, Chiang Mai Province, In the proceedings of The 4 th
Pibuisongkram National Research Conference (Thailand 4.0 Innovation and
Research for Sustainable Development) (pp. 300-309), 23 March, 2018.

Pitsanulok: Pibulsongkram Rajabhat University.

Jaikoew, A., Wingwon, B., Wongwirach, K. and Petsuwan, N. (2017). Occupational

Promotion Guidelines for Increasing Strength of Participatory Economic
Community to Farmers in  Mae Tip Sub-district, Ngao District, Lampang
Province”, In the proceedings of The 7% National Conference of Management
Science 2018: Research and Innovation for Local Development to Thailand
4.0 (pp. 119-129), 2 February, 2018, Tak: Faculty of Management Science
Kamphaeng Phet Rajabhat University (Maesod) Tak Province.
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Wingwon, B., Jaikaew, A., Maeksuwan, A. and Khomngaern, P. (2017). Value-added on
Local Wisdom Products of Elderfy GROUP IN Tumbol Wieng, Chiang Saen
District, Chiang RAI Province. In the proceedings of The Business
Administration 5th national and the 7 international Conference, Research for
Business Innovation and Advancement (pp. 233-242), 19 December, 2017.
Ubon Ratchathani: Faculty of Business Admiﬁistrotion and Management Ubon
Ratchathani Rajabhat University.

Wingwon, B., Maeksuwan, A. and Jaikaew, A.(2017). Effects Marketing Promotion toward
Product Purchasing Decision through e- Commerce Business of Consumers in
Thailand, In the proceedings of The 12% National Conference: Health and
Wellnes (pp.529-540), 3 March, 2017. Bankkok: Dhuraki] Pundit

University.

Research Article in International Academic Conference

Jaikaew, A., Chum-Un, M., Sattayopat, P., Soukaew, R., and Panpha, P. (2020).
Guidelines of Activity and Service Development to Promote the Well-Being
among the Elderly People in Wang Thong Sub- district, Wang Nuea District,
Lampang Province. In proceedings of The st international Conference on Smart
Community Development in the Asia Pacific (ISCAP2020). (pp. 167-173),
February 21%, 2020. Chiang Mai: Asian Development College for Community
Eéonomy and Technoloty {adiCET) Chiang Mai Rajabhat University, Chiang
Mai, Thailand.

Jaikaew, A., Chum-Un, M., and panphae P. {2019). The Marketing Potential
Development for Sustainable Community Enterprises of Boan Pang Moo
Argicultural Housewife Groups, Pang Moo Sub- District, Mung, MaeHongson
Province. In proceedings of The 9% Joint International Conference on
Participants from 14 countries Advances in Computing, Electronics and
Communication { ACEC), Civil, Structructural, Environmental Engineering
(ACSEE) and Social Science, Management and Hurman Behaviour (SMHB). (pp.
74-80), September 14-15, 2019. Bangkok: Hotel Lebua at State Tower.

-
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Jaikaew, A., Chum-Un, M., Panphae, P., and Slotayopat. P. (2019). Service Marketing
Mixed Strategy of Low Cost Airline’ s Domestic Passengers Routes of
Passengers In Chiang Mai Province. In proceedings of The 4™ Thailand
International College Consortium (TICC) : Opportunities and Chaflenges in a
Globalizing Society (pp. 107-115), July 11-12, 2019. Chonburi: Amari Pattaya
Hotel: Chonburi.

Chum-Un, M., Jaikaew, A. and kabbour, P. (2019). The Product Line and Channel
Distribution Management to Develop Sustainable'Communify Enterprises of
Bann Pang Moo Agricultural Housewife Groups, Pang Moo Sub- District,
Muang, Meahongson Province, In the proceedings of The T ICRU International
Conference: Sustainable Community” Development, (pp. 56-67), February
18-20, 2019. Chinag Mai: The Empress Hotel Chiang Mai,

Jaikaew, A., Wingwon, B., Natepradit,N., and Sirisukantha, T.(2018), Marketing Mix and
Unique Identities Affecting Consumers’ Purchase Decisions In The Community
Market : A Case Study of Tung Kwian and Baan Tha Doi Kaew Market. In the
proceedings of The proceedings of The International Conference on
Management, Economics and Social Science (ICMESS) held in Amsterdam,
Netherlands (pp. 17-21), October 9 - 10, 2018. Amsterdam: Netherlands.

Jakaew, A., Wingwon, B., Wingworn, B., Li, C and Bunchan, W. (2017} Antecedents

Affecting on Service Marketing Mix toward the Decision Making in
Selecting Domestic Routes of Low Cost Airlines among Passengers in
Chiang Mai Province, Thailand. In the proceedings of The proceedings of
38th Research World International Conference. (pp. 93-97), November 29-
30, 2017. Tokyo; Jopan.

2.3.2 Textbook, Book, Academic Articles

None



2.4 Work Experience
2019 Present

2017-2019

2006-2016

2001-2005

1996-2000

1996-2017

1995-1996

1994-1995

2.5 Teaching Load

Code Course

75

Lecturer, Business Administration Department,
Management Science Faculty, Chiangmai Rajobhat
University

Lecturer, Master of Management and Ph.D in
Management, Management Science Faculty, Lampang
Rajabhat University

Lecturer, Master Business Administration Program,

Business Administration Faculty,

'Poycp University

Lecturer, Master Business Admfnistration Program,
Graduate School and international Faculty, Payap
University

Lecturer, Master Business Administration Program,
Graduate School Faculty, Payap University

Special LectL;rer, Management Science Faculty, Chiang
Mai Rajabhat University Lecter Instructor

Vice Manager, Vajiradhanathun Finance CO.,LTD.,Chiang
Mai Branch

Assistant Head of Credit Department, Chaophaya Finance
Co.,Ltd, Chiang Mai Branch

Credit

SBM 5105  Logistics and Supply Chain Management in Service  3(3-0-6)

Businesses

SBM 5108  Service Business Management for the Elderly 3(3-0-6)

SBM 5401  Psychology in Service Businesses ‘ 3(3-0-6)
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3. Miss Bung-0n Chartrungruang
3.1 Academic Rank Lecturer

3.2 Education Background

' Graduated Year
Level Degree University
Doctoral Degree | Ph.D. {Hospitality, Tourism and | Victoria University of 2002
Marketing) Technology, Australia
Master Degree MSBA. (Honors} (General Strayer University, 1982
Management) U.S.A.
Bachelor Degree | BA. (English) Chulalongkorn University 1985

3.3 Intellectual Contribution o
3.3.1 Research
Published Research Article in International Academic Journal

Tathawat, S., Chartrungruang, B. and Tharapitakwong, S. (2016) Marketing Mix
Model Affecting Bike Tourism Service Selection of Foreign Tourists in Chiang
| . Mai Province. Ganesha Journal Graduate Schoof, Chiongmai Rajabhat

University. 12(2), {July — December).
Kampliew, W., Chartrungruang, B. and Tharapitakwong, S. (20186). Factors Affecting
Decisions in Adventure Tourism of Thai and Foreign Tourists in Chiang Mai
Province. Ganesha Journal Graduate School, Chiangmai Rajabhat

University. 12(2), (July — December).

Research Papers in International Academic Journals

Takran, T., Chartrungruang, B., Somhom, S., and Tantranont, N. {2017). “Constructing
a Thai Homestay Standard Assessment Model by Implementing a Decision
Tree Technique”. International Journal of the Computer, the Internet and

Management. 25(2), 106-112. (May — August).
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Tarapitakwong, J., Chartrungruang, B., Semhom, S., and Tantranont, N. (2017). “A
Classification Model for Predicting Standard Levels of OTOP’s Woed Handicraft
Products by Using the K-Nearest Neighbor”. International Journal of the

Computer, the Internet and Management. 25(2). 135-141. (May — August).

Research Article in International Academic Conference
Takarn, T., Chartrungruang, B., Somhom, S. and Tantranont, N. (2016). Thai
Homestay Standard Assessment Model Development for Recommendation
System in Applying for Thai Homestay Standard Assessment Model. The
3 Kampangpetch Rajabhat Unuversity National Conference Proceedings.
(pp.127-140), December 22, 2016. Kampongpetch: Kampangpetch
Rajabhat Unuversity. ‘
Tarapitakwong, J., Chartrungruang, B., Somhom, S. and Tantranont, N. (2016},
Using the K- Nearest Neighbor in Factor Analysis for OTOP Quality
Assessment In Neatness of Wood Handicraft Products. The 3
Kampangpetch Rajabhat Unuversity National Conference Proceedings.
( pp. 403- 415), December 22, 2016. Kampangpetch: Kampangpetch
Rajabhat Unuversity.
3.3.2 Textbook, Book, Academic Articles

None

3.4 Work Experience
2012 — Present Director of Research and Development Institute,
Chiang Mai Rajabhat University
2008-2015 Head of Program Sustainable Tourism Management,
Chiang Mai Rajabhat University
2002-2019 Lecturer, Tourism and Hospitality Program, Chiang Mai
Rajabhat University




2006-Present

2002-2006

1998-1999

1995-1997

1994-1995

1992-1994

78

Special Lecturer, thesis advisor committee and

_ consultant for the Doctorate Project, Faculty of Tourism

Development, Maejo University

Special Lecturer, Master of Arts Program Tourism and
Hotel Management Program, Maha  Sarakham
University.

Specidl Lecturer, Master of Business Administration
(MBA), Asian University of Science and Technology,
Chon Buri

Special Lecturer, Master of Hospitality, Tourism and
Marketing, Faculty of Business, Victoria University.
Special Lecturer, Bachelor of Business Administration
(BBA), International Program, Mahidol University,
Salayd.

Special Lecturer, Bachelor of Business Administration
(BBA), Bangkck University

Special Lecturer, Bachelor of Tourism Industry

Program, Suan Dusit Rajabhat University, Bangkok.

3.5 Professional Experience

2000- 2001
1995 - 1996
1995 — 1986
1994 - 1995

Hotel Consultant, Blue Village Pakarang in Phangnga,
Thailand (pre~opening'the hotel), the 5-star resort
under Blue Village chain belonging to STAR TOUR in
Seandinavia

Hotel Consultant, Hinsuay Namsai Hotel and Resort in
Rayong, Thailand

Human Resources Manager, Sathorn Thani
Management and Services, a well-known real estate
company

Training Manager, Le Meridien Phuket



1993 - 1994
1991 -1983

1990 - 1991
1989 - 1990

3.6 Teaching Load
Code
SBM 5106
SBM 5109
SBM 5902

79

Training Manager, Rembrandt Hotel (pre-opening
period)

Training Manager, The Landmark Hotel and Plaza
Travelling Consultant, Bangkok Starlite Travel, Inc.,
Maryland, USA

The Landmark Hotel and Plaza

Course Credit
Accornmodation Business Management 3(2-2-5)
Tour Busiress Management 3(3-0-6)

Sermninar in Creative Service Businesses '3(3~0—6)




4, Miss Parasee Anek

4.1 Academic Rank Lecturer

4.2 Education Background

Tourism Management)

Graduated
Level Degree University Year
Doctoral Degree | D.B.A. (Marketing) Siam University 2012
Master Degree | M.B.A. (Marketing) Payap University 1999
Bachelor Degree| B.A. (Marketing) Sukhothai Thammathirat Open 2003
University
B.A. (Hotel Managerment and | Payop University 1994

4.3 Intellectual Contribution

4.3.1 Research

Research Article in National Academic Conference

Kodcumlueand, N., and Anek, P. (2019). Marketing Mix Factors Affecting Customers’

Repurchasing Behavior of Mr. Petroleum Gas Station In Hod District, Chiang

Mai Prvince. In “8th National and 1st International Conference on Innovative

Management Science for Sustainable Society”. (pp. 502-512). & February,

2019. Nakhon Sawan: Nakhon Sawan Rajabhat University.

Saksan, W., and Anek, P. (2017). Marketing Mix Factors Relate to Consumers Behaviors

of Coffee Store In Gas Station, Muang Chiangrai, Chiangrai Province. In The

17th Graduate Studies of Northern Rajabhat University Network Conference.

(pp. 1766-1774), 21 July, 2017. Phitsanulok: Pibulsongkram Rajabhat

University.

Laohakul, P, and Anek, P. {2017). The Relationship between Marketing Mix Factors

with Customer Buying Dicision— Making in Bicycle, Muang Lamphun District,

Lamphun Province. In The 17th Groduate Studies of Northern Rajabhat

University Network Conference. (pp. 1775-1786). 21 July, 2017. Phitsanulok:

Pibulsongkram Rajabhat University.
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4.3.2 Textbook, Book, Academic Articies

None
4.4 Work Experience
2019 - Present Head of Marketing Department, Faculty of
Manogement  Sciences, Chiong Mai  Rajabhat
University
2004 - Present Lecturer of Marketing Department, Faculty of

Management  Sciences, Chiang Mai  Rajabhat

University

4.5 Teaching Load for Graduate Study Level
Code Course Credit
SBM 5301  Creative Marketing Through Technology and 3(3-0-6)

innovation




5. Mrs. Nuthathai Tansuhaqj
5.1 Academic Rank Asst.Prof.

5.2 Education Background

82

Graduated Year

Level Degree University
Doctoral Degree { D.B.A. (Marketing) | Siam University 2013
Master Degree M.B.A. (Marketing) Chiang Mai University 2009
Bachelor Degree | B.A. (History) Chiang Mai University 2005

5.3 Intellectual Contribution

5.3.1 Research

Published Research. Article in National Academic Journal

Thaotrakool, N. (2019). Branding and Packaging Design for Community Business Group

in Mae Sariang District, Mae Hong Son Province. Journal of Accountant and

Management, 7X2), 100-117. {April-June).

Thaotrakoo!, N. {2018). The influence of Brand image and Value toward Organizational

Performance in Budget hotel in Mueang District, Chiang Mai. MUT Journal

of Business Administration, 2(15), (July — December).

Published Research Article in International Academic Journal

Thaotrakool, N. (2016) The Influence of Bran Image and Value toword Organizational

_ Performance in Hotel Business in Thailand: Confirmatory Factor Analyss.

MAC-EMM 2016. {pp. 205-210). August 5-6, 2016. Prague: Czech

Technical University in Prague and Academic Conferences Association.

5.3.2 Textbook, Book, Acadgmic Articles

None,




5.4 Work Experience
2015 - Present

2010

2010
2005

83

Lecturer of Marketing Department, Faculty of
Maragement Sciences, Chiang Mai Rajabhat University
R_esearch Manager Institute of Research &
Development on Occupational Competency, Bangkok
Assets Management Team Payup University
Executive Secretary to General Manager The

Imperial Mae Ping Hotel

5.5 Teaching Load for Graduate Study Level

Code Course

Credit

SBM 5107  Beauty, Spa and Health Business Management 3(2-2-5)
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6. Miss. Winyaporn Bhrammanachote

6.1 Academic Rank Lecturer

6.2 Education Background

Graduated
Level Degree University Year
Doctoral Degree| Ph.D. (Management) University of Stirling, ’ 2016
Scotland
Master Degree | MAIBA. (International Bournemouth University, 2005
Business Administration) United Kingdom
Bachelor Degree| BA. (Business English} Assumption University 2002

6.3 Intellectual Contribution

6.3.1 Research

Published Research Article in International Academic Journal

Bhrammanachote, W., (2018). Determinants of Foreign'Direct Investment in

Thailand: Chinese Investors in Chiang Mai, Thailand. PSAKU International

Journal of interdiscipiinary Research, 72), 160-173. (July — December).

Research Article in International Academic Conference

Bhrammanachote, W., and Broadbridge, A. (2018). Faces display of indoor labourer:

a reflection of Thai employees’ feelings. In the British Academy of
Management Annual Conference, Driving productivity in uncertain and
challenging times, (pp. 1-18), 5" September, 2018. Bristol, United

Kingdom: Bristol Business School, University of West of England.

Bhrammanachote, W., and Broadbridge, A. (2017). Gender and the deployment

of emotion management in the Thai Spa Industry.In the European Academy

of Management Conference, Making Knowledge Work (pp. 1-32), 23 June,

2017. Glasgow: University of Strathclyde.




-
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Bhrammanachote, W., and Broadbridge, A. (2017). Dirty work and emotional labour
in the Thai Spa industry. In the British Academy of Management Conference,
Re— connecting management research with the dfscr}oh’hes: Shaping the
research with the social sciences, (pp. 1-16), 6™ September, 2017. United
Kingdom: Warwick Business School.

Bhrammanachote, W., (2016). Gender and the Performance of Emotion Management
in the Thai Spa Industry. In the British Academy of Management Conference,
Thriving in Turbulent Times, (pp. 1-06). 7" September, 2016. United
Kingdom: New Castle University.

6.3.2 Textbook, Book, Academic Article

Academic Article
Bhrammanachote, W. (2018). Conceptualizing the scope of International Business

Management. Rajabhat Maha Sarakham University Journal 722}, 2018, 33
| — 42. (May - August).

6.4 Work Experience
2007 - Present Lecturer of Business Administration Department,
Faculty of Management Sciences, Chiang Mai
Rajabhat University
2005 - 2007 Air Hostress Japan Airlines
6.5 Teaching Load for Graduate Study Level
} Code Course Credit
SBM 5202  Cross—Cultural Management 3(3-0-6)
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7. Mrs. Kallaya Jairak

7.1 Academic Rank Asst.Prof.

7.2 Education Background

Graduated Year,

Level Degree University
Doctoral Degree | Ph.D. (Information Technology) Sripatum University 2014
Master Degree M.Sc. (Information Technology and | Chiang Mai University 2004
Management)
Bachelor Degree | B.Econ. Maejo University 1998

7.3 Intellectual Contribution

7.3.

1 Research

Published Research Article in National Academic Journal

Jairak, K. (2018). Applying Ontology based Recommendation Systern for Community

Ecotourism: A Case Study of Mae Kam Peng Village, Mae On Sub-

District,Chiang Mai Province. Journal of Modern Management Science. K2),

146-160. (July-Decmber)

Jairak, K. and Keawprasert, R. (2016). Semantic decision making system based on

ontology for LOINC mapping assistant with local laboratory code. Journal of

the Thai Medical informatics Association, 2(2), 85-96.

Published Research Article in International Academic Conference

Kasetiom, U., Jairak, K., and Jairak, R. (2018) A Recommendation System Using Ontology

Based Approach : A Case Study Phayao Province Tourism in Thailand. In 2078

International Conference on e-Commerce, e-Administration, e-Society, e-

Education, and e-Technology - Fall Session Kyoto, Japan, {pp. 89-104).

Kyoto: Japan.
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Jairak, K., Kowan, U., and Keawprasert., R. (2018) IT Governance Ontology Based on
Sufficiency Economy Philosophy for Knowledge Representation System. In
2018 international Conference on e-Commerce, e-Administration, e-Society,
e-Education, and e-Technology - Falf Session Kyoto, Japan. (pp.105-126}.
Kyoto: Japan.
7.3.2 Textbook, Book, Academic Article

None
7.4 Work Experience
2017~ Present Deputy Direotor of Digital Institute for Education,
Chiang Mai Rajabhat University
2004 - Present Lecturer of Computre Business Department, Faculty

of Management Sciences, Chiang Mai Rajabhat

University
7.5 Teaching Load
Code Course Credit
SBM 5104  Modern Service Businesses Technology | 3(3-0-6)
SBM 5201  Finacial and  Investment Management in the 3(3-0-6)

Digital Era
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8. Miss Phofhranit Sornsermsombut
8.1 Academic Rank Lecturer

8.2 Education Background

Graduated Year
Level Degree University
Doctoral Degree | D.B.A. (Business Administration) | Naresuan University 2017
Master Degree M.B.A. (Management) Payap University 2003
Bachelor Degree | B.B.A. (Management) Payap University 2000

8.3 Intellectual Contribution
8.3.1 Research
Research Article in International Academic Conference
Semsemmsomibut, P. (2018). influence of Characteristics on Entrepreneurial
Intention. In the 5™ international Acaderic Conference on Social

Sciences  (pp. 298-305). 18-20" December, 2018. Sydney,

Australia: International Academic Conference on Social Sciences.

Samphutthanont, R., & Somsermsombut, P. (2018). Apply GIS with Hydrological
Model to Analyze Su'rtob!g Site for Agriculture Cencrete Dom
Constructing in Mae Rim District, Chiang Mai Province. In the 5th
Rajabhat University National & International Research and Academic
Conference (pp. 387-397), 2-5" December, 2018. Thailand:
International Academic Conference.

8.3.2 TeSctbook, Book, Academic Article

None

8.4 Work Experience
2008 - Present Lecturer of Business Administration Department,
Faculty of Management Sciences, Chiang Mai

Rajabhat University
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2004 - 2008 Analyst Officer of Small and Medium Enterprise

Development Bank of Thailand

8.5 Teaching Load for Graduate Study Level

Code Course Credit
SBM 5901 Research In Service Businesses 3(3-0-86)
SBM 5103  Entrepreneurship in the Creative Service 3(3-0-6)

Businesses
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Appendix C
Graduate Study Regulations of
Chiang Mai Rajabhat University in 2018.
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Appendix D

Curriculum Committee and Curriculum Commentators
Master of Business Administration Program in the
Creative Services Business Management Program

(International Programj.
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Appendix E

Announcement of Chiang Mai Rajabhat University on
English Competence Standard for Master Degree

Applicants (Version 3)
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